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YEN MAGAZINE & YENMAG.NET
A brand for all the thinkers, makers 

and do-ers in the world. Yen is for the 

switched-on, smart, creative cookie 

who loves to be inspired. Across 

print and digital, the brand’s content 

revolves around: fashion, beauty, art, 

photography, entertainment, homes, 

travel and wellbeing. Yen also focuses on 

showcasing women doing amazing things 

and prides itself on supporting local 

talent through its content and The Yen 

Female Art Awards and Short Story Prize.

 

 WHAT IS YEN

Publisher  Next Media 

Frequency  Bi-monthly 

Format  132 page,  

 large format (210 x 275mm),  

 full colour,  

 high quality 104gsm  

 satin matte art paper 

Cover Price  $9.50 (incl. GST) 

Circulation Yen magazine circulates 

 27,000 copies  

 throughout Australia 

 nationally via agencies  

 and retail distribution  

 and also has select  

 distribution in NZ, UK and Asia.

Readership  150,000  

THE FACTS

77% 
notice 

advertisements 
in Yen  

magazine

Age: 18-35     Core: 22

WHY YEN? 

 49%  BUY Yen for  
 the articles

41%  BUY Yen for  
 the fashion

FAVE SECTION?
 

 17% 
 BUY Yen for the  
 Fashion Shoots,  
 which was the  
 highest  

  percentage  
  across all  
  categories

15% spend most of their money on clothes
READERS

THE YEN READER

* Statistics from Yen reader survey 2015

• She has a love of fashion; absorbs trends  

 and translates them into her own  

 individual style.

•   She has an active social life and social  

 media presence.

• She is savvy and won’t be fooled by one- 

 size-fits-all offerings. 

•   She is discerning but loyal to the brands  

 that fit her values.

• She is creative, interested in the  

 world around her likes to travel.

THE YEN OFFER…
• A unique mix – fashion and beauty  

 as well as music, art, travel and  

 everything and anything to do with  

 the creative space.

• Spotlight on the new and emerging,  

 ahead of the curve.

• Fashion that is fun and covers  

 designer to emerging, local fashion  

 and affordable pieces. 

• Beauty and brains – interesting reads  

 with a beautiful aesthetic that gives  

 the magazine longevity

• An international outlook but a  

 quintessentially Australian magazine.



MUSIC + ART + FASHION + HOME + TRAVEL 

Ta k e 
I t

O u t s i d e

Outback  
Ghost Towns

Lost Lands 

Creative 
Tree Houses

We reach over 
390K people 

monthly
Circulation: Yen circulates 27,000 copies 

throughout Australia nationally via agencies 

and retail distribution and also has select 

distribution in NZ, UK and Asia.

Readership: 150,000

yenmag.net

3,700+
PINTEREST
FOLLOWERS

47, 500+
INSTAGRAM
FOLLOWERS

WEEKLY 
NEWSLETTER 

sent to 

19,000+
subscribers

Unique visitors 

30,000*

Page views

110,000* 

Monthly sessions

40,000* 

*average taken from Aug 
2015 to Aug 2016 stats.

DIGITAL  
version available through 

Apple  

store and Zinio

14, 700+
TWITTER

FOLLOWERS

102, 000+
FACEBOOK

LIKES

SOCIAL MEDIA



 

YEN FEMALE ART AWARDS
yenmag.net/artaward

Launches Festival Issue (Dec 1, 2016 / Nov 16, 2017) 

Competition Dec - May, Coverage: Through to July

Winner Announcement & Event June (TBC)

• In its sixth year, has grown year-on-year.

• Open to emerging female artists, 18 - 35.

• 1 winner, 19 Runners-up & 1 People’s Choice.

• Winner annoucnement/ exhibition launch at Gaffa,

 with 150 attendants. 

• Microsite, solus EDMs, social and digital posts.

• Partnerships: Gaffa, Art Almanac & Artist Profile.

YEN PHOTO AWARDS
yenmag.net/photoawards 

Launches: Photo (13 July, 2017) or Travel Issue 
(14 Sep, 2017). 

Competition: From on sale date for three months

• Open to males and females, 18 -35.

• Microsite, solus EDMs, social and digital posts.

• Past years have had a travel theme but can 

 be tailored to the sponsor. 

• Partnerships with Australian Camera magazine.

SHORT STORY COMPETITION  

Launches Winter Issue (18 May, 2017)

Competition: 18 May – 18 Aug, Winner announced in 

Travel Issue on sale Sep 14 and runners-up online.

• Competition for young, emerging writers. 

• Entrants must pen a short story with a dedicated

 word or item – which sponsors can choose.

• Partnership with Emerging Writers Festival.

FESTIVAL GUIDE

Launches Festival Issue (18 May, 2017) 

• A sponsored guide across magazine and digital. 

• Tailored ideas included alongside:  calendar, 

 fashion, DIY, photo essays, competition & interviews. 

• Magazine: a pull-out poster or run-of-book 

 section in festival issue 10 - 14 pages.

• Digital: dedicated posts, competition, solus EDM  

   and social media promotion. 

ANNUAL SPONSORSHIP OPPORTUNITIES 

Festival // Out Dec 1, 2016

Festival Guide: music, outfits, interviews. Gift 

Roundup: presents + digital advent calendar 

and Yen Female Art Awards.

Winter // Out May 18, 2017 

Best indoor activities, warming recipes, cosy 

fashion and the launch of the Yen Short Story 

competition.

UPCOMING ISSUE’S

87

90

88

91

89

92

Homegrown // Out Jan 26, 2017

Focus on talented Aussies across a wide 

range of fields, as well as lovely Australian 

products, fashion and beauty.

Photo // July 13, 2017 photo essays, best 

products and practical tips and tricks across 

different genres and possible launch of the 

Yen Photo Awards.

Creative //  Out Mar 23, 2017

Profiles and interveiws on the best 

artists, makers and interesting thinkers. 

DIY and projects.

Travel // Sept 14, 2017 Takes you to far-flung 

spots around the world, interviews with 

professional travellers and possible launch of 

the Yen Photo Awards 

SHORT STORY
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THE PEBBLE GAME
We were flooded with entries this year and the talent shone bright, but we’re 

thrilled to bring you the winner of the 2015 Yen Short Story Prize, Roxanne Jones. 
WORDS ROXANNE JONES

When I was a kid me and my cousin used to sneak down to the 
lake at night. We’d hear my grandma snoring as we slipped out 
the back and crept past the shed. The big corrugated gate was 
the hard part, and as it creaked and squealed the excitement 
surged up my throat like an animal force that bubbled up crazy 
but I’d just make this weird little squeak like I’d choked on a toad 
and Jen would whisper, “Shut up!” her adrenaline-laced voice 
set off like a sparkler in the night. Panting along on our bikes we’d 
coo like pigeons when a car rode by. Jen thought of that. She 
was always thinking of weird stuff to do, strange noises to make 
at certain times like secret signs that meant nothing but gave 
everything meaning, like the little bumps on Kay’s book – that’s 
my dad’s blind friend. He said when he touched the bumps it told 
him what the book said, but I never believed him. I knew he was 
just touching the bumps for show to make it seem like they meant 
something, like the way Jen would paint tiny little green dots 
on her red nails and claim they told her about the apocalypse. 
She’d close her eyes, feel the little dots and hum and say in her 
summoning voice, “Ahhhh, yes! Yessss! I can feel it! When you are 
driving up the big mountain with your dad… Mount Kira! Yesss! 
The mountain will split in TWO! I feel it! You will ALL DIE!” Then 
she’d let out a madwoman cackle and her smile would split ear 
to ear just like the watermelon her dad cracked in half with a big 
knife and her eyes looked like little black seeds. I wouldn’t have 
believed the apocalypse stuff, only her dad did, so I wondered. 
When Matty wanted a bike he said no because it was only going 
to get ruined by the apocalypse. One time when I banged the 
car door against the brick wall in the garage his face went all 
red like a Heinz sauce bottle and he dropped his head down on 
the horn and honked it. I wondered why he minded since his car 
was going to burn in the apocalypse anyways, with or without 
the dent in the door – and if the grace of God was going to 
save his car then why wouldn’t it save Matty’s bike, too? I always 
got in trouble in scripture for asking questions like that though, 
so I didn’t ask. That was the same week Jen made a game of 
jumping on the trampoline with her pet mouse that she wouldn’t 
let me touch and it died because she jumped on it by mistake. 
Sometimes her games didn’t work out. One game that never 
worked out for me was the pebble game. When we’d get to the 
lake – well, first we’d smoke a durry. Then we’d smoke another 

durry because two durries is all she could steal from Aunt Kath’s 
bag without her noticing. Then the sun would start rising like a 
big red lamp over the lake, and she’d make us play the pebble 
game. First we’d collect the pebbles, which took ages in the 
dark – then, after all that work collecting, she’d make us throw 
them in the lake! I never understood it, but like I said Jen never 
made much sense, she only seemed to. She said if we threw it 
just the right way it’d skip all the way to the horizon, and then 
we’d get to see all the little ripples making different colours in 
the sun. But I never saw her do it except once, and even then 
it only skipped twice. I could never make it skip, not even once. 
Pebble after pebble plonked right down in the lake like lead 
weights until I gave up. I told Jenny we were going to fill the 
bloody lake up if we kept on like that, and then we’d never see 
a ripple. But she always seemed to think that something was just 
about to happen, and if we stopped now we’d miss our Last Big 
Chance. I’m not a kid anymore though, I’m in ninth grade, and 
it’s been a long time since we threw pebbles. I don’t think we 
ever will again. Jenny doesn’t paint dots on her nails anymore, 
and she can even buy smokes by herself now. She gave me one 
to take home once, but I sat down to smoke it out the back and 
suddenly I felt real blue, so I threw it out. The last time I saw Jenny 
was when our gran got too old. They put her on a machine and 
we all had to go to the hospital. When the machine stopped 
they had this big green curtain that they pulled around the bed, 
and we all had to go and stand in there alone with her while 
everyone else waited outside. Her face was so still it looked like 
she was sleeping, and I thought about her big snores that she’d 
even wake herself up with sometimes, and how she snored and 
snored through those trips to the lake when we knew she’d still 
be waiting in bed when we got back. Now her skin was so weak 
it’d bruised when you touched it, and I saw a big blue bruise 
that looked deep like the lake, the spots on her skin set above 
like pebbles skipping over and tight wrinkles folded like ripples 
in the sun. I knew I was supposed to say a prayer or something, 
but instead I just reached down and pinched her arm. Her skin 
slowly rippled again and then just froze like that. It didn’t move or 
spring back. It didn’t even budge. I wanted to pinch her again. 
All I could think was, ‘Look, Jenny! I finally did it! I wish Grandma 
could see…’ I wish I’d said a prayer instead. PH
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Naming Rights, Gold Sponsor, Prize Sponsors, Event Sponsor, Brought To You By



MAGAZINE RATES, DEADLINES & MATERIAL SPECIFICATIONS

LOOSE INSERTS $100 PER/1000

(National rate) and specs 

MINIMUM: 105mm x 105mm 

MAXIMUM: 260mm x 190mm 

LOOSE INSERTS $195 per/1000

(State rate)

BOUND INSERTS $150 PER/1000

(National rate) and specs 

MINIMUM: 105mm x 105mm

MAXIMUM: 260mm x 190mm

Please note: Inserts have weight  

restrictions. Please send a sample  

for quote and pricing confirmation.

LOOSE/BOUND INSERTS

MAGAZINE RATES

ISSUE   BOOKING  MATERIAL  ON SALE 
 DEADLINE AD DEADLINE

86 7 Sep 14  Sep 6 Oct 16

87 2 Nov 9 Nov 1 Dec 16

88 21 Dec 4 Jan  26 Jan 17 

89 22 Feb 1 Mar  23 Mar 17

90 19 Apr 26 Apr 18 May 17

91 14 Jun 21 Jun 13 Jul 17

DEADLINES

  FULL COLOUR CASUAL x2 x4 x6

Full Page $4,950 $4,655 $4,355 $4,095

Double Page Spread $9,000 $8,640 $8,295 $7,965

Half page $3,220 $3,025 $2,845 $2,675

 SPECIFIED POSITIONS 

Inside Front Cover Spread $9,900 $9,500 $9,125 $8,760

Outside Back Cover $8,900 $8,545 $8,200 $7,875

RHP Opposite Contents $6,190 $5,820 $5,585 $5,365

RHP 1st third $5,940 $5,700 $5,474 $5,255

FCP 1st half $5,445 $5,225 $5,018 $4,815

All other premium placements add 10% 

*Rates exclude GST which is included at invoicing.

MAGAZINE SPECIFICATIONS

SINGLE PAGE 

(FPC)

TRIM
210(wide) x 275mm 

BLEED
220 x 285mm 

TYPE AREA

200 x 265mm 

DOUBLE PAGE SPREAD (DPS)
 

TRIM: 420 (wide) x 275mm 

BLEED: 430 x 285mm 

TYPE AREA: 410 x 265mm 

DPS HALF  
HORIZONTAL STRIP

TRIM: 420(wide) x 137mm
BLEED: 430 x 147mm

TYPE AREA: 410 x 127mm 

HALF PAGE  
VERTICAL

TRIM: 
105(wide) x 275mm

BLEED: 115 x 285mm

TYPE AREA: 
95 x 265mm

HALF PAGE  
HORIZONTAL

 
TRIM:  

210(wide) x 137mm

BLEED: 220 x 147mm

TYPE AREA: 
200 x 127mm  

All files to be sent as a high resolution (300dpi) PDF file  

with crop marks in CMYK format, no spot colours.

DELIVERY DETAILS:

• By Quickcut to nextmedia (preferable)

• By youSENDit www.yousendit.com

• Email to asops@nextmedia.com.au

ONLINE LOOK BOOK

Please supply a PDF of your  
Look Book/Catalogue. 

A4 Portrait works best but slightly  
larger or smaller is fine. 

Horizontal layouts are not recommended.PRICE ON 
APPLICATION

Competitions

Look Books

Calendar Entries

Tailored Ideas/
Concepts



DIGITAL RATES 

WEBSITE

110,000 page views per month

30,000 Unique Visitors

Top Banner $45/000 impressions

MREC $55/000 impressions  

Bottom MREC $45/000 impressions 

Half page  $55/000 Impressions

Skin $400 per day (minimum 5 day)

Advertising Space Casual 3 issues 6 issues 9 issues 12 issues

Top Banner $1,300* $1,200* $1,100* $1,000* $900*

MREC $1,200* $1,100* $1,000* $900* $800*

Bottom Banner $1,100* $1,000* $900* $800* $700*

Exclusive Newsletter 
Sponsorship 

(All ad units) $2300*

Solus e-dm $3,850* includes Facebook, Instagram, twitter – must be with a give away

Facebook 102,000 $1050*

Instagram 48,500 $950*

Twitter 14.800 $450*

MONTHLY E-NEWSLETTER

e-newsletter/e-database 19,000+



AD TYPE Dimensions 
(width x height)

Initial Load Polite Load Video File Size Animation Third-Party
Support

Notes

DESKTOP

Leaderboard 728 x 90

728 x 315  

(expanded  

downwards)

100 KB 200 KB 

(expandable 

only)

1.1 MB Up to 30 

seconds for video.

Supported. Required on expandable.

Medium 
Rectangle

300 x 250

600 x 250 

(expanded left)

100 KB 200 KB 

(expandable 

only)

1.1 MB Up to 30 

seconds for video.

Supported. Required on expandable.

Half Page 300 x 600

600 x 600 

(expanded left)

100 KB 200 KB 

(expandable 

only)

1.1 MB Up to 30 

seconds for video.

Supported. Required on expandable.

Skin min. 1400 x 650

max.1920 x 1200

180 KB N/A N/A N/A Click track support only. See additional specs below.

MOBILE

Mobile  
Leaderboard

320 x 50 50 KB N/A N/A N/A Supported.

Medium 
Rectangle

300 x 250 100 KB N/A N/A N/A Supported.

NEWSLETTER  
/EDM

Banner 650 x 90 30 KB N/A N/A N/A Click track support only. Static GIF/JPG only.

Medium 
Rectangle

300 x 250 30 KB N/A N/A N/A Click track support only. Static GIF/JPG only.

EDM 650px wide 100 KB N/A N/A N/A Click / 

impression tracking only. 

See additional specs.

DIGITAL SPECIFICATIONS



Donna Mcilwaine Advertising Manager 
p 02 9901 6164 
e dmcilwaine@nextmedia.com.au

Charles Balyck Advertising Production Coordinator 
p 02 9901 6396  
e adops@nextmedia.com.au

Annie Sebel Editor   
p 02 9901 6338 
e asebel@yenmag.net

Emily Swanson Deputy Editor
p 02 9901 6331 
e eswanson@yenmag.net

Emma Motion Art Director
p  02 9901 6339 
e emotion@yenmag.net

CONTACTS 






